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BS Accounting PLO 1 Assessment Results
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BS Accounting PLO 2 Assessment Results

PLQ2: Articulate the breadthandresponsibilityof the accountingprofessionin a globalsocietyandits
interrelationshipwith other businesgunctions.

Goal(s)

Goal 1:Meetor
exceed ACBSPass
Rate onthe CPABEC
Exam.

AGoal2:

Increasean overallsc
oresfrom Inbound
to Outbound byat
least40%on the
Global Business
Peregrineexam

Process/Measurement

instrument

CPAexamination
Direct, External,
summative,
comparative

Peregrine
Assessmentoolsfor
inboundand
outbound students,
takenin Examin Bus
150and BU$A91
Direct,External,
summative,
comparative

CurrentResults

Met Goal 1:Maryville
passrate of 50% which
exceeds theACBSPass
rate of 43%

Met Goal 2:Aggregate
scores 41.63%hange
from inboundto
outboundscores.

Analysi®f Results

TheBEGectionof the CPAexamis
designedto test thedisciplinesthat
interactwith accountingmainly
finance, economicsand management
roles). Ourincreasingpassrate lends
supportto ourapproachandthe
strengthof our BusinesCore
Curriculum

ThePeregrineresultsshowthat we
giveour students aglobalview of
businessTheimprovementbetween
the inbound and outbound students
is consistentlymeetingour goalsand
are substantiallypetter than the
averageACBSPesult.

ActionTaken

TheSSOBiasbeenon areviewcycleof the
Busines<Coreand Accounting wasble to
map itsneedsand assumedearning
objectivesto eachof the courses.This
processassuredthe departmentthat all
necessary skillgere beingscaffolded
correctly,givingaccountingstudentsa clear
pictureof their relationshipwith other parts
of abusiness.
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BS Accounting PLO 2 Assessment Results

CPA BEC Section Pass Rates
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BS Accounting PLO 3 Assessment Results

PLQOB: Usedecisionmodelingskillswith appropriatetechnologyto resolveaccountingissuesn anethically

responsiblemanner.

Goal(s) Proc_ess/Measurement CurrentResults
instrument
Goal:Meet or CPAexamination Met Goal 1:Maryville
exceed ACBIPass Direct,External, passrateof 62.5%which
Rate onthe CPA summative, exceedghe ACBSPass
Exam. comparative rate of 52.5%

CPAPass Rates
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Analysi®f Results

Thevariousparts of the CPAest
ethics,auditingproceduresandtax
proceduresnecessaryo determine
vulnerabilitiesandhowto resolve
them within the AICPAStandard®f
Practicganethicallyresponsible
manner).Thesignificant
improvementin our passrates from
underperformingto exceedinghe
ACSBRverage showshat our
curriculumhasachievedhis goal.
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= BS Accounting Pass Rate

= MS Accounting Pass Rate

50% l
40% ““ B

30%

20%

10% .

2019
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ActionTaken

Accountingissuesareconstantlyevolving,
consequentlyare-designof ACCB10
forensicaccountingvasgreenlightedor AY
2022-2023to keepstudentsup to date on
technologicaimethodsanddecisionmaking
models.
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BS Accounting PLO 4 Assessment Results

PLO4: Professionallicommunicatefinancialinformation, accountingpositions,andresearchat alevel appropriate
to the recipient, both orally andin writing.

Goal(s) Procgss/Measurement CurrentResults Analysi®f Results ActionTaken
instrument
Goal 1:Meetor CPAexamination Met Goal 1:Maryville TheBEGectionof the CPAexam Constantreinforcementcreatesstrong
exceed ACB3Pass Direct,External, passrate of 50% which specificallytests theabilityto write a writers. Despiteli K S planto®emove the
Rate onthe CPA summative, exceedghe ACBSPass coherentmemoaboutacomplex writing portion of the examon January,
Exam. comparative rate of 43% accountingproblem. Thesignificant 2024, our curriculumwill remainin place.
increasen our performancesupports
Goal2: Peregrine Did Not Meet Goal 2: the work donein ACCT10.
Increasein overallsc ~ Assessment toolor ~ Aggregatescores 23.35%
oresfrom Inbound inboundand changefrom inboundto Our Peregrineresultssuggesthat
to Outbound byat outbound students, outboundscores. our studentsbeginin astrong
least40%on the takenin ExaminBus positionwhenit comesto business
Business 150and BUSA91 communication. Thisnaybe a
Communication Direct,External, measuremenissue, astudentsare
Peregrineexam summative,

takingthe examhalfwaythrough a
comparative businesscommunicationgourse,
givingthem activeknowledgeofthe
content.Ouroutboundnumbers
suggestiearningdoesnot end there
and that the rest of our curriculum
continuesto strengthenthese skills
despitenot meetingourgoal
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BS Accounting PLO 4 Assessment Results

CPA BEC Section Pass Rates
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BS Accounting PLO 5 Assessment Results

PLO6: Discussmplicationsof emergingissuesandadaptationsto changingechnologyin accounting.

Goal(s)

Goal 1:Meet or
exceed ACBIPass
Rate onthe CPA
Exam.
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Procgss/Measurement CurrentResults Analysi®f Results
instrument

CPAexamination Met Goal 1:Maryville TheCPAexamevolvesevery year

Direct,External, passrateof 50%which alongwith accountingstandardgo

summative, exceeds theACBSPass appropriatelyanalyzeandreport new

comparative rate of 43% datawith newtechnologiesOur

improvementin the CPApasgate
from 37.5%to 50%showsthat our
programis continuallyupdatingto
meetthesenew standards andeach
our studentshow to appropriately
analyzeunfamiliarproblemsanduse
newtechnology.Further
improvementis possibleandwe will
striveto doit.

CPAPass Rates

- iliJI

2017 2018 2019

== BS Accounting Pass Rate
= MS Accounting Pass Rate
= Overall Pass Rate(UG and GRAD Combined)
= ACBSP Pass Rate (UG and Grad Combined)

ActionTaken

Aplanfor acontinualupdateof our
curriculumprocessiscurrentlyunderway In
2022-2023eightof 2 dzNJ Y lcduis&NI &
were updated withnew textbookso keepup
with emergingissuesandanewonlinecourse
was approvedor developmentc Financial
DataAnalyticsg to help students engageavith
more advancedmethodsto analyzessues.
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BS BA PLO 1 Assessment Results

PLOL: Identify appropriateleadershipcompetenciedo addresor resolvecomplexmanagementchallenges.

Process/Measurement

Goal(s) : CurrentResults Analysi®f Results ActionTaken
instrument
Increaseinaggregate PeregrineAssessmertbols  Met Goal:Aggregate Competitorsareraisingstudentscoresanavg.of ~ Noactionat this time. Wewill
scoresfrom Inbound  for inboundand outbound scoresincreaseiy13.45 11%,while our gainsaveragedl4%overthe past continueto monitor data.
to Outbound onthe students,takenin Examin percentagepoints from 3years.Thepasttwo yearshavehada delta of

PeregrineBusiness BSBMAus150andBUSA91  inboundto outboundin AY 16%eachyear.

Leadership Exaby Direct,Externalsummative, 21-22.

at least15%. comparative We cannotsaywith 100%certainty,but we
attribute the performanceon activelearning
methods,smallerclasssizesandattractinga
largerproportionof high schoolstudentsthat are
especiallyachievemenbriented.
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BS BA PLO 2 Assessment Results

PLQ2: Describestrategiesto steerorganizationalchangeandexplainfactorsthat impactorganizational
performance.

Goal Procgss/Measurement CurrentResults Analysi®f Results ActionTaken
instrument
Increaseinaggregate PeregrineAssessmerntbols  Met Goal: Competitorsareraisingstudentscoresanavg.of about Noactionat this time. Wewill
scoresfrom Inbound  forinboundandoutbound  Aggregatescores 14%,while our studentgainaveragedabout20%over continueto monitor data.
to Outbound byat students,takenin Examin increasedby 20.31 the past3years.
least25%on the Bus150 and BU$A91 percentagepoints
Businessntegration from inboundto Though2 dzNJ & (i etiRySoprésare® similarto
andStrategic Direct,Externalsummative, outboundin AY21- competitors,their outbound scoresare typically
ManagementExam comparative 22. higher.We cannotsaywith 100%certainty, but we

attribute the performanceon activelearningmethods,
smallerclasssizesandattractingalargerproportion of
high schoolstudentsthat are especiallyachievement
oriented.
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BS BA PLO 3 Assessment Results

PLQOB: Explainhow competitive forcesandthe macroenvironmentimpactbusinessoperationsanddecisiorrmaking.

Goal ProcgsslMeasurement CurrentResults Analysi®f Results ActionTaken
instrument
Increasen overallsco PeregrineAssessmertols  Met Goal:Aggregate Competitorsareraisingstudentscoresanavg.of Noactionat this time.We
resfrom Inboundto  for inboundandoutbound  scoresincreasedy about14%,whileour student gainaveragedabout will continueto monitor
Outbound byat least  students,takenin Examin 23.93for AY21-22. 20%overthe past3years. data.
20%onthe Bus150and BUSA91
Economicexam Though2 dzNJ & { etiRySoprésare similarto
Direct, Externalsummative, competitors,their outbound scoresare typically
comparative higher.We cannotsaywith 100%certainty,but we
attribute the performanceon activelearning
methods,smallerclasssizesandattractingalarger
proportionof highschoolstudentsthat are especially
achievementoriented.
Economics -
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BS BA PLO 4 Assessment Results

PLO4: Discussmplicationsof ethicsandsustainabilityin businessoperationsanddecisionmaking.

Goal Procgss/Measurement CurrentResults Analysi®f Results ActionTaken
instrument
Increasdn overallsco PeregrineAssessmenbols  Did Not Meet Goal: Competitorsareraisingstudentscoresanavg. Noactionat this time. Wewill
resfrom Inboundto  forinboundandoutbound  Aggregatescores of about 14%,while our studentgain continueto monitor data.
Outbound byat least ~ students,takenin Examin increaseby 18.63 averagedabout 20%over thepast3years.
22%onthe Business Bus150andBU$A91 percentagepoints from
Ethicsexam inboundto outboundin ~ Though? dzNJ & (i elfiRySoprésar®@similar
Direct,Externalsummative, AY21-22. to competitors,their outbound scoresare
comparative typicallyhigher.We cannotsaywith 100%
certainty,but we attribute the performance
on activelearningmethods,smallerclasssizes
andattractingalargerproportionof high
schoolstudentsthat areespecially
achievementoriented.
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BS Cybersecurity PLO 1 Assessment Results

PLOL: Applyindustry-standardproject managementools andmethodologiesin the developmentof technological
solutionsto solvereal-world organizationalproblems.

Goal(s) Procgss/Measurement CurrentResults Analysi®f Results ActionTaken
instrument
80%of students White Paper reporton Met Goal:morethan80%  Students have consistently met Creating a stronger integrative
assessewillachieve CriticalSecurityControls of students,both online the goal at a very high rate for experience with a new capstone, ISYS
ascoreof proficient ISYS280 and ongroundhave the last several years. This 491, which will include a new,
or advanced. Direct, Internal,formative, exceededhe 80%goalfor seems to indicate that the summative assessment point.
comparative all cyclesmeasured. measure and goals need to

increase in order to ensure
students are meeting
professional expectations.
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BS Cybersecurity PLO 2 Assessment Results

PLQ2: Articulatethe connectionbetweentechnology,businessandcommunicationin orderto leadan
organizationin its digital transformation.

Goal

80%of students
assessewillachieve
ascoreof proficient
or advanced.

Process/Measurement
instrument

White Paperreport on
CriticalSecurity Controls
ISYS280

Direct,Internal,
formative,comparative

CurrentResults

Met Goal:morethan80%
of students,both online
andongroundhave
exceeded thé80%goal
for all cyclesmeasured.

Analysi®f Results

Studentshaveconsistentlymet
the goalat averyhighrate for the
lastseveralyears Thisseemsto
indicatethat the measureand
goalsneed toincreaseinorderto

ActionTaken

Creatinga strongerintegrative experience
with a new capstone,ISYS191, which will
includeanew,summativeassessment

point.

ensurestudentsare meeting
professionakxpectations.

PLO 2
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BS Cybersecurity PLO 3 Assessment Results

PLQOB: Evaluatethe information systemsdevelopmentlife cycle.

Goal

80%of students
assessewillachieve
ascoreof proficient
or advanced.

PLO 3

Online
proficient/
advanced
Onground
proficient/
advanced
Online Total
Onground Total

Total Students
ASSess

Process/Measurement

instrument

PeregrineAssessment
tools for inboundand
outbound studentstaken
in Examin Bus150 and

BUS491

Direct,External,
summative,comparative

Fa
2019

21

23
23
24

a7

Spr
2019

23

20
27
21

48

Fa
2020

43

21
48
23

71

CurrentResults

Met Goal:more than80%
of students,both online
andongroundhave
exceeded the30%goalfor
all cyclesneasured.

Spr Spr Sum
2020 20211 2021

40 37 36
Online
26 39 only
42 37 40
Online
29 41 only
71 78 40

Analysi®f Results ActionTaken

Fa
2021

38

'0"3:10913 - Q13t

Addinga new, summative assessmepbint
in 1ISY&91

PLO3

55.8% 95.2%
85.29

80.0% |
200% o ‘ ‘ “
20.0%

2019 Spring 20 g 2021 Summer 2021
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2021

mmm Online proficient/advanced  mmmm Onground proficient/adv
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BS Cybersecurity PLO 4 Assessment Results

PLOA:
organization
Goal Proc_ess/Measurement CurrentResults
instrument
80%of students White Paperreport on Met Goal:more than80%
assessewillachieve CriticalSecurity Controls  of students,both online
ascoreof proficient ISYS280 andongroundhave

or advanced.

Direct,Internal formative,

comparative

uuuuu F R
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3.3% 1 ge
B0.0% o
60.0% o
40.0% o
20 0% o
)

exceededhe 80%goalfor
all cyclesneasured.

Analysi®f Results

Studentshave consistentlynet
the goalat a veryhighrate forthe
lastseveralyears Thisseemsto
indicatethat the measureand
goalsneedto increasen orderto
ensurestudentsare meeting
professionakxpectations.

PLO 4

. 5%¢

B9.2%a

Identify andpredictemergingtechnologytrendsthat canbeimplementedandscaledin aglobal

ActionTaken

Creatinga strongerintegrativeexperience
with anew capstone,ISYS191, whichwill
includea new, summativeassessmenpoint.
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A
BS Finance PLO 1 Assessment Results

PLOL: Appropriatelyapplyfinancialprinciples,suchasthe time valueof money,modernportfolio theory and
risk/reward tradeoffsin corporateandpersonalfinancialsettings.

Goal(s) Procgss/Measurement CurrentResults
instrument
Increasein overallsc  Peregrine Met Goal:Aggregate
oresfrom Inbound Assessmentoolsfor scoresincreasedt1.14%
to Outbound byt inboundand from inboundto
least40%on the outbound students, outbound.
Businesd-inance takenin ExaminBus
Peregrineexam 150 and BUA91
Direct,External,
summative,
comparative
Business Finance -
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August 16, 2020 fo
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Time Period Selected

August 16, 2021 fo
August 15, 2022
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Analysi®f Results ActionTaken

We are unableto determinewhythe Thebasicfinancialprinciplesaretaughtin FIN
fluctuationsoccurredfromyearto 312. Anew, more engagingapproachto our
year,but overall,we havemet our onlinecurriculumwasundertakenfor Fall
goalof improvingthe & (i dzR Sbyfity Q £2023.

to applyfinancialprinciples.The

resultsshowastrongresultabove

the ACBSRverage Thissupports

our current curriculum,butsuggests

that more workcould bedone.
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BS Finance PLO 2 Assessment Results

PLQ2: Explainthe strengthsandweaknesse®f commonand emergingfinancialinstrumentsfor the useof funding
at acorporationandasaninvestmentfor anindividual in orderto recommendan optimal balanceof risk.

Goal(s) Procgss/Measurement CurrentResults Analysi®f Results ActionTaken
instrument
Increasein overallsc  Peregrine Met Goal:Aggregate We are unableto determinewhythe TheFinance Curriculumaydealtoo muchin
oresfrom Inbound Assessmentoolsfor scoresincreasedt1.14%  fluctuationsoccurredfromyearto the economicsand personalfinanceservices
to Outbound byt inboundand from inboundto year,but overall,we havemet our sideof overallBusines$inancemeetingthe
least40%on the outbound students, outbound. goalof improvingthe & i dzR &bjfity Q 3LOput ina morenarrow way thancould
Businesg-inance takenin ExaminBus to applyfinancialprinciples.The otherwisebe achieved Asaresult,weare
Peregrineexam 150and BU$A91 resultsshowastrongresultabove undertakinga systematicreview ofthe
Direct,External, the ACBSRverage Thissupports financecurriculumto determine if changes
summative, our current curriculum,butsuggests shouldbemade.
comparative that more workcould bedone.
Business Finance =
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A
BS Finance PLO 3 Assessment Results

PLO3: Compareand contrastthe domesticandinternational financialmarketsandinstitutions andevaluatetheir
performance.

Process/Measurement

Goal(s) . CurrentResults Analysi®f Results ActionTaken
instrument
Increasein overallsc  Peregrine Met Goal:Aggregate We are unableto determinewhythe TheFinance Curriculumaydealtoo muchin
oresfrom Inbound Assessmentoolsfor scoresincreasedt1.14%  fluctuationsoccurredfromyearto the economicsand personalfinanceservices
to Outbound byt inboundand from inboundto year,but overall,we havemet our sideof overallBusines$inancemeetingthe
least40%on the outbound students, outbound. goalof improvingthe & i dzR &bjfity Q 3LOput ina morenarrow way thancould
Businesg-inance takenin ExaminBus to applyfinancialprinciples.The otherwisebe achieved Asaresult,weare
Peregrineexam 150and BU$A91 resultsshowastrongresultabove undertakinga systematicreview ofthe
Direct,External, the ACBSRverage Thissupports financecurriculumto determine if changes
summative, our current curriculum,butsuggests shouldbemade.
comparative that more workcould bedone.
Business Finance =

July 01, 2019 io
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August 15, 2021
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August 15, 2022
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BS Finance PLO 4 Assessment Results

PLO4: Useof the languageof financein both oral and written form appropriatelyandillustrate knowledgeof

currenteventsin finance,includingethical behaviorsin finance.

Goal(s) Procgss/Measurement CurrentResults Analysi®f Results
instrument

Increasein overallsc  Peregrine Did not meet Goal: We did not meetour goalin

oresfrom Inbound Assessmentoolsfor Aggregatescores 2022.Thisis partially the resultof

to Outbound byt inboundand increased6.61%rom inbound studentscomingintothe

least40%on the outbound students, inboundto outbound. programmore ethicallyaway(note

Businesdthics takenin ExaminBus the increasedn inboundresultsfrom

Peregrineexam 150 and BUA91 2019is the differencefrommeeting
Direct,External, to not meetingour goal). The
summative, programneedsto do moreto make
comparative studentsawareof ethicalissuesn

finance.
Business Ethics w7

sy 01,2019 o [

August 15, 2020

August 16, 2020 fo
August 15, 2021

Time Period Selected

August 16, 2021 o
August 15, 2022
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B nbound [N Cutbound

ActionTaken

TheFIN 312overhaulincludedanentire
weekdedicatedto the ethicalissueswithin
financeg thisisamajorupgradefrom prior
iterationsofthe courseandshould
strengthenourresults.
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BS Management PLO 1 Assessment Results

PLOL: Identify appropriateleadershipcompetenciedo addressor resolvecomplexmanagementhallengesn a
diverse,technologicallyadept,globalenvironment.

Process/Measurement

Goal(s) ; CurrentResults Analysi®f Results ActionTaken
instrument

Goal 1:increase PeregrineAssessmertbols  Met Goal 1:Aggregate Competitorsareraisingstudentscoreson leadership  Noactionat this time,
overall scoregrom for inboundand outbound scoresindicateanincrease byanavg.of about10%,whileour studentgain dueto smalldatasetsWe
Inboundto Outbound  students,takenin BUSL50  of 27.5percentagepoints.  averagesabout 23.5%over thepast3years. will continueto monitor.
on the Peregrine andBU91
Leadership Exa@b  Direct,Externalsummative, Though? dzNJ & { etiiRySoprésar@similarto
percentagepoints comparative competitors,their outbound scoresare typically

higher.We cannotsaywith 100%certainty,but we
attribute the performanceon activelearning
methods,smallerclasssizesandattractingalarger
proportionof highschoolstudentsthat are especially
achievementoriented.

Business Leadership -
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BS Management PLO 1 Assessment Results

PLOL: Identify appropriateleadershipcompetenciedo addressor resolvecomplexmanagementhallengesn a
diverse,technologicallyadept,globalenvironment.

Process/Measurement

Goal(s) ; CurrentResults Analysi®f Results ActionTaken
instrument

Goal2: PeregrineAssessmertbols  Did Not Meet Goal 2: Competitorsareraisingstudentscoreson global Noactionat this
Increaseverall forinboundandoutbound  Aggregatescoresindicate  dimensionsof businessonavg.of 12% whileour gains time, due to small
scoresfrom Inbound  students,takenin BUSL50 anincreaseof 17.5 averaged24.6%over thepast3 years. datasetsWe will
to Outbound onthe andBU$A91 percentagepoints. continueto monitor.
Peregrine_eadership Direct,Externalsummative, Thoughour & (i dzR 8nfryisdo€esare similarto
Exam 2%ercentage = comparative competitors, their outbound scoresare typically higher.
points We cannotsaywith 100% certainty, but we attribute the

performanceon activelearningmethods,smallerclass
sizesandattractingalargerproportion of high school
studentsthat are especiallyachievemenbriented.

Global Dimensions of Busine: -
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BS Management PLO 2 Assessment Results

PLQ2: Describestrategiesto steerorganizationalchangeandexplainfactorsthat impactorganizational
performance.

Goal Procgss/Measurement CurrentResults Analysi®f Results ActionTaken
instrument

Goallncreaseverall PeregrineAssessmertbols  Did Not Meet Goal: Competitorsare raisingstudent Noactionat this time, due to smalldatasets.
scoresfrom Inbound  for inboundandoutbound  Aggregatescores scoresan avg.of 13%,whileour ~ We will continueto monitor
to Outbound onthe students,takenin BUSL50  increasedby 21.43 gainsaveraged26%overthepast
Peregrine and BU91 percentagepointsin AY 3years.
Organizational Direct,Externalsummative, 2021-2022.
BehaviorExamby25  comparative Though2 dzNJ & (i etiRySoprési Q
percentagepoints are similarto competitors,their

outbound scoresaretypically
higher.Wecannotsaywith 100%
certainty, but we attribute the
performanceon activelearning
methods,smallerclasssizesand
attractingalarger proportionof
high schoolstudentsthatare
especiallyachievemenbriented.

Management: Organizational -
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BS Management PLO 3 Assessment Results

PLQOB: Explainhow competitive forcesandthe macroenvironmentimpactbusinessoperationsanddecisionmaking.

Process/Measurement
Goal . CurrentResults
instrument

Goallncreaseverall PeregrineAssessmertbols  Met Goal:Aggregate

scoresfrom Inbound  for inboundand outbound scoresincreasedby 55
to Outbound onthe students,takenin BUSL50  percentagepointsin AY
PeregrineEconomics andBU391 2021-2022.
Examby 30 Direct, External summative,
percentagepoints comparative

Economics =
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Analysi®f Results ActionTaken

Competitorsare raisingstudentscoresanavg 14% Noactionat this time,due
while our gainsaveragedat least17%over the past to smalldatasets.We will
3years continueto monitor.

Though2 dzNJ & (i etiRySoprésare similarto
competitors,their outbound scoresare typically
higher.We cannotsaywith 100%certainty,but we
attribute the performanceon activelearning
methods,smallerclasssizesandattractingalarger
proportionof highschoolstudentsthat are
especiallyachievemenbriented.
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BS Management PLO 4 Assessment Results

PLO4: Articulate, orally andin writing, the unique valuecontributed by ethicalmanagemento organizational
performance.

Goal Ptooe_ss/ Measurement CurrentResults Analysi®f Results ActionTaken
Instrument

Goal l:increase PeregrineAssessmeniols  Met Goal 1:Aggregate Competitorsareraisingstudentscoreson Business Noactionat this time,
overall scoregrom for inboundand outbound scoresincreasediy52.5 Communicatioran avg.of about 13%,while our dueto smalldatasetsWe
Inboundto Outbound students,takenin BUSL50 percentagepointsin AY studentgainaveragedabout 32%overthe past2 will continueto monitor.
on the Peregrine andBU$91 2021-2022. years.
Business Direct, Externalsummative,
CommunicatiorExam Ccomparative Though? dzNJ & { etiiRySoprésar@similarto
by 30 percentage competitors,their outbound scoresare typically
points. higher.We cannotsaywith 100%certainty,but we

attribute the performanceon activelearning
methods,smallerclasssizesandattractingalarger
proportionof highschoolstudentsthat are especially
achievementoriented

Business Communications =
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BS Management PLO 4 Assessment Results

PLO4: Articulate, orally andin writing, the unique valuecontributed by ethicalmanagemento organizational
performance.

Goal Ptooe_ss/ Measirement CurrentResults Analysi®f Results ActionTaken
Instrument
Goal 2:ncrease PeregrineAssessmertbols  Met Goal 2:Aggregate Competitorsare raisingstudentscoreson Business Noactionat this time,
overall scoregrom for inboundand outbound scoresincreasediy42.5 Ethicsby anavg.of 13%,whileour gainsaveraged5% due to smalldatasets.
Inboundto Outbound students,takenin BUSL50 percentagepointsin AY overthe past2years. We will continueto
on the Peregrine andBU$91 2021-2022. monitor.
Busines<EthicsExam Direct, Externalsummative, Though? dzNJ & ( el#iRySoprésar@similarto
by 30 percentage comparative competitors,their outbound scoresaretypicallyhigher.
points We cannotsaywith 100%certainty,but we attribute
the performanceon activelearningmethods,smaller
classsizesandattractingalargerproportionof high
schoolstudentsthat are especiallyachievement
oriented.
Business Ethics =
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BS Management Information Systems
Assessment Results
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BS MIS PLO 1 Assessment Results

PLOL: Applyindustry-standardproject managementools andmethodologiesin the developmentof technological
solutionsto solvereal-world organizationalproblems.

Goal(s) Procgss/Measurement CurrentResults Analysi®f Results ActionTaken
instrument
Increasein overallsc ~ PeregrineAssessment Met Goal:Aggregate Students are performing The program curriculum is undergoing a
oresfrom Inboundto tools for inboundand scoresindicatea43.85% extremely well on this exam. revision for AY 2022-2023. As part of the
Outbound onthe outbound studentsfaken  changefrom inboundto All Simon School of Business update, a new assessment instrument
Peregrine in Examin BSBAUSL50 outbound scores. students take the Business will be identified.
ManagementExam andBUS91 Core, which includes
by at least40%. Direct,External, substantial management and
summative comparative business foundation principles
that are likely reflected in this
exam.
IManagement -
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AN
BS MIS PLO 2 Assessment Results

PLQ2: Articulatethe connectionbetweentechnology,businessandcommunicationin orderto leadan
organizationin its digital transformation.

Goal Process/Measurement CurrentResults Analysi®f Results
instrument
Increasein overallsc  PeregrineAssessment Met Goat Aggregate Studentsare performing
oresfrom Inboundto  tools for inboundand scoresincreasedby extremelywell on this exam. All
Outboundby at least  outbound studentstaken 74.95% SimonSchoolof Business
40%onthe in Examin BUS150 and studentstake the Busines<Core,
Information BUS491 which includesubstantial
Management managementnd business
SystemExam Direct,External, foundationprinciplesthatare
Summative,comparative |ik8|yr8f|ectedin this exam.

Information Management Sys -

July 01, 2019 to
August 15, 2020

August 16, 2020 to
August 15, 2021

Time Period Selected

August 15, 2022
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ActionTaken

Theprogramcurriculumis undergoinga
revisionfor AY2022-2023. Aspart of the
update, anew assessmeninstrumentwill
be identified.
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AN
BS MIS PLO 3 Assessment Results

PLQOB: Evaluatdhe informationsystemsdevelopmentife cycle.

Process/Measurement

Goal : CurrentResults Analysi®f Results ActionTaken
instrument

Increasein overallsc  PeregrineAssessment Met Goal Aggregate Studentsare performing
oresfrom Inboundto  tools for inboundand scoresincreasedby extremelywell on this exam.The Theprogramcurriculumis undergoinga
Outboundby at least  outbound studentstaken 74.95%. programis verysmall,whichis revisionfor AY2022-2023. Aspart of the
40%onthe in Examin BUSL50 and reflectedin the dataset. This update,anewassessmeninstrumentwill
Information BUS491 may alsonot bethe bestlearning  be identified.
Management outcomemeasurefor this
System$£Exam Direct,External, learningoutcome.

summative,comparative

Information Management Sys -
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BS MIS PLO 4 Assessment Results

PLO4: Identify and predict emergingtechnologytrendsthat canbe implementedandscaledin aglobal
organization

Goal Procgss/Measurement CurrentResults Analysi®f Results ActionTaken
Instrument
Goall: Increasein overallscores PeregrineAssessment Met Goal 1:Aggregate Studentsare performing Theprogramcurriculumis
from Inboundto Outboundby at tools for inboundand scoresincreasedby extremelywell on this exam.The undergoingarevisiorfor AY
least40% onthe Information outbound studentstaken 74.95%. programis verysmall,whichis 20222023. Aspart of the
ManagementSystem&Exam in Examin BUSL50and reflectedin the dataset. This may  update,anewassessment
BUS491 alsonot bethe bestlearning instrumentwill beidentified.
outcomemeasurefor thislearning
Direct,External, outcome.
summative,comparative Studentsdo receiveabroad

businesdoundation,whichis likely
reflectedin the GlobalDimensions
results

Information Management Sys
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BS MIS PLO 4 Assessment Results

PLO4: Identify and predict emergingtechnologytrendsthat canbe implementedandscaledin aglobal

organization
ActionTaken

Goal Process/Measuremerihstrument CurrentResults Analysi®f Results

Goal2: PeregrineAssessmentoolsfor Met Goal 2:Aggregate  Studentsare performingextremelywell Theprogramcurriculum

Increasein overallscoregrom inboundandoutbound scoresincreasedoy on this exam.Theprogramis verysmall, is undergoinga revision

Inboundto Outbound byat students,takenin Examin 67.31%. whichis reflectedin the dataset. This ~ for AY2022-2023 As

least40%onthe Global BUS150 and BUS491 may alsonot bethe bestlearning part of the update, anew

Dimensionof Busines&xam outcomemeasurefor this learning assessmeninstrument
Direct, Externalsummative, outcome. will beidentified.
comparative Studentsdo receivea broad business

foundation,whichis likely reflectedin
the GlobalDimensiongesults

Global Dimensions of Busine: =
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AN
BS MIS PLO 5 Assessment Results

PLGB: Integratedataandbusinessntelligenceto supportdecisionsat the productandorganizationallevel.

Goal Proc.ess/Measurement CurrentResults Analysi®f Results ActionTaken
instrument
Increasen overall scorefom PeregrineAssessmenols Met Goal Aggregate Studentsare performing extremely Theprogramcurriculumis
Inboundto Outbound byat for inboundand outbound scoresincreasedby well on this exam.Theprogramis very undergoingarevisionfor AY
least40%on the Business students,takenin Examin 65.43% small,whichis reflectedin the dataset. 2022-2023.Aspart of the
Integrationand Strategic BUSL50and BUA91 This mayalsonot bethe bestlearning update, anew assessment
Managementexam outcomemeasurefor this learning instrumentwill beidentified.
Direct,External, outcome.
summative comparative Studentsdo receivea broad business

foundation,whichis likely reflectedin
the GlobalDimensiongesults

Business Integration and Sirz -
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BS MIS PLO 6 Assessment Results

PLG6: Conceptualizeandimplement networking technologiesandsoftware systems.

Goal Procgss/Measurement CurrentResults Analysi®f Results
instrument

Increasein overallscoregrom PeregrineAssessmerntbols Met Studentsare performingextremely

Inboundto Outbound byat for inboundand outbound Goal: Aggregate well on this exam.Theprogramis very

least40%onthe Information students,takenin Examin scoresincreasedy  small,whichis reflectedin the dataset.

ManagemeniSystemsExam BUSL50and BUSA91 74.95%. Thismayalsonotbethe bestlearning
outcomemeasurefor this learning

Direct, External summative, outcome.

comparative

Information Management Sys =
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Theprogramcurriculumis
undergoingarevisionfor AY
2022-2023. Aspart of the
update, anew assessment
instrumentwill beidentified.
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BS Marketing

Assessment Results
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>
BS Marketing PLO 1 Assessment Results

PLOL1: Synthesize&orebusinesknowledgewith variousmarketingpracticesin adiverse,technologicallyadept,
globalenvironment.

Process/Measurement

Goal(s) : CurrentResults Analysi®f Results ActionTaken
instrument
Increaseaggregate PeregrineAssessmerntbols  Did Not Meet Goal: Competitorsareraisingstudentscoresanavg.of 14%, TheMarketingprogramis
scoresfromlnbound  for inboundandoutbound Aggregatescoresincrease whileour gainsaveraged20%over the past3 undergoingsubstantial
to Outbound onthe students,takenBUSL50 and by 24.34percentagepoints years.Thepasttwo yearshavehad a delta 0f24% comprehensiveevisions.
PeregrineMarketing BUS491 from inboundto outbound  eachyear.
Examby 30 Direct, Externalsummative, in AY21-22.
percentagepoints. comparative Though2 dzNJ & { et#iRySoprésare similarto
competitors,their outbound scoresare typically
higher.We cannotsaywith 100%certainty,but we
attribute the performanceon activelearning
methods,smallerclasssizesandattractingalarger
proportionof highschoolstudentsthat areespecially
achievementoriented.
Marketing i
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BS Marketing PLO 2 Assessment Results

PLQ2: Assesghe financialimpactof variousmarketinginitiatives andidentify thosereturning the greatestreturn on
investment.

Process/Measurement

Goal . CurrentResults Analysi®f Results ActionTaken
instrument
Increaseaggregatescores PeregrineAssessment Did Not Meet Goal: Competitorsare raisingstudentscoresan avg.of 14%, TheMarketing
from Inboundto tools for inboundand  Aggregatescoresincrease whileour gainsaveraged20%overthe past3 years.The programis
Outbound onthe outbound students, by 24.34percentage pasttwo yearshavehad a delta of24%eachyear. undergoing
PeregrineMarketingExam takenin Examin BUS points frominboundto substantial
by 30 percentagepoints. 150 and BUSA91 outboundin AY21-22. Thoughour & i dzR $nfryisdo€esare similarto comprehensive
Direct,External, competitors,their outbound scoresare typically higher. revisions.
summative, We cannotsaywith 100% certainty, but we attribute the
comparative performanceon activelearningmethods,smallerclass

sizesandattractingalargerproportion of high school
studentsthat are especiallyachievemenbriented.
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BS Marketing PLO 3 Assessment Results

PLCB: Analyzemarketresearchto inform marketingcampaignsandrefine understandingof the marketto optimize

firm revenue.

Process/Measurement
Goal - CurrentResults
instrument

Increaseaggregatescor PeregrineAssessment Did Not Meet Goal:
esfrom Inboundto tools for inboundand
Outbound onthe outbound studentstaken
PeregrineQuantitative in Examin BUSL50 and
Researciiechniques  BUS491
andStatisticsExanby

30 percentagepoints.

by 24.18percentage
points frominboundto
outboundin AY21-22.

Direct,External,
summative,comparative

Quantitative Research Techni =
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Aggregatescoresincrease

Analysi®f Results ActionTaken

TheMarketingprogramis
undergoingsubstantial
comprehensivaevisions.

Competitorsare raisingstudentscoresan avg.of
14%,while our gainsaveraged0%over the past3
years.Thepasttwo yearshavehad an averageof
29.5%eachyear.

Though? dzNJ & { etiRySoprésar® similarto
competitors,their outbound scoresare typically
higher.We cannotsaywith 100%certainty,but we
attribute the performanceon activelearning
methods,smallerclasssizesandattractingalarger
proportionof highschoolstudentsthat are
especiallyachievemenbriented.
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BS Marketing PLO 4 Assessment Results

PLO4: Demonstratethe ability to articulate, orally andin writing, the unique value contributed by variousareasof
marketingto organizationalperformance.

Process/Measurement

Goal - CurrentResults Analysi®f Results ActionTaken
instrument
Increasein overallscor PeregrineAssessment Did Not Meet Goal: Competitorsare raisingstudent Programdatareviewshowsi (i dzR $pihiba Q
esfrom Inboundto tools for inboundand Aggregatescoresindicate  scoresanavg.of about14%,while of coursesis significantlyimpactedby
Outbound onthe outbound studentsfaken  a19%changerom our gainsaveragedl5%overthe instructorquality.We believea mix of
PeregrineBusiness in Examin BSB/ABus150 inboundto outbound past3years. adjunctinstructor engagementreview of
Communication Exam andBUSA91 scores. studentcourselinstructorfeedback and
by at least15%. Direct,External, pedagogical/ALBudits andimprovementgo
summative comparative coursesare the pathwayfor further gains.

Basedon positive benchmarkperformance,
no directactionplannedfor testscoresplan
is to control for current performanceand
improve other programareas.

Business Communications =
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BS Rawlings Sport Business Management

Assessment Results
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BS RSBM PLO 1 Assessment Results

PLOL: Identify andexplainsport businessevenuestreams.

Goal(s) Procgss/Measurement CurrentResults Analysi®f Results ActionTaken
instrument
Goal 1:Increase Peregrine Assessment Met Goal 1: Aggregate Goal 17 Nearly 72% growth Continuously demonstrate to students
overall scores from tools for inbound and scores indicate increased  from inbound to outbound as it how revenue generation connects to
Inbound to outbound students, 71.68% from inbound to relates to the Peregrine more career opportunities within the
Outbound on the taken in BUS 150 and outbound. Finance exam is significant and  sport business industry.
Peregrine Business BUS 491 noteworthy.
Finance Exam by at
least 40%.
Business Finance e
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